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Creating new taste: a brief analysis of brands or contemporary icons
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It is true that contemporary icons are abstracted mirrors to our world controlled by our desire. This essay is aimed to analyze these icons
not just as a peripheral example of merely theoretical reflections but as a specific instance, and replace them in the changing world. By
organizing the materials and the images provided by the signs that people collects, we can find that the "branded" objects will be in the
open form against the erosion of meaning.

We can see the relationship of these "iconized" things not only to the utility but also to the capacity any refined object has to make us
wonder about the world around us. This would be the opportunity to address the question of material culture and to focus on the description

of works and objects with a practical meaning.
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